
Wine Region? 

Is it be possible?  Could the Maldon District become a new wine region in the UK? 

New Hall Vineyards (Yellow Dot) were established in 1969 and today have about  89 acres of vines, in 2005 

the UK plantings totalled 1960 acres (less than the 1990’s level of 2295 acres).  In 2006 two local farmers 

unknowingly of each other established two new vineyards in the Maldon District , Clayhill Vineyard and 

Great Whitmans Vineyard (Red Dots) with combined plantings of 90 acres, doubling the amount of vines 

grown in the area.  Since then there have been a further 5 plantings of vines (Green Dots) totalling an area 

of about 45 acres.  This brings the area of vines in the Maldon District to 225 acres on 8 vineyard sites, 84% 

of the current vineyard area in Essex (266 acres).   

 

 

 

 

 

 

 

 

   (Vineyards in Maldon district 2005)   (Vineyards in Maldon District 2016) 

 

Why the expansion? Because this area has shown itself to be an ideal location in England for growing and 

ripening grapes.  It’s Maritime climate help to keep frost risk to a minimum in the spring, the close proximity 

to the continent gives more of a continental climate in the summer and the rivers help break up the south 

westerly rain fronts making it one of the driest parts of the country. 

 

Until recently it would not have been possible to start wine tourism in our region, now with 8 established 

vineyards and 4 of these open or planning to be open to the public, it is now a distinct possibility.  Four  

vineyards have decided that now is the time to take the possibility and by cooperation make it a reality. 

 

Newhall Vineyard, oldest and largest family run vineyard in the region.  Newhall has succeeded on it’s own,  

has an established customer base along with it’s Christmas, Autumn and Spring Festivals and open to the 

public for tours and tastings.  2016 has seen many changes on Newhall with investment in a new reception 

area, tasting rooms and function room being used for cooperate events and wedding receptions. 

 

Clayhill Vineyard, planted in 2006, family run vineyard. Currently open to the public by appointment and 

wine sales from the cellar door.  Clayhill vineyard was luckily awarded funding in 2016 for the conversion of 

a barn on site into tea room, wine shop, tasting room and cellar.  This site will be open to the public in 2017 

with it’s tea room, tasting and tours with and without prior appointment.  



Martins Lane Vineyard, planted in 2009 with additional planting year on year, Martins Lane is becoming  an 

established site.  Currently wine sales are internet based and direct sales to restaurants, tours and tasting by 

prior appointment and they intend to expand on this in 2017 and beyond. 

 

Crouch Ridge Vineyard, the newest of the four, planted in 2012, another family run vineyard.  Currently 

open to the public for tours and tastings by prior appointment, wine sales from the cellar door, wishing to 

expand on this in 2017, with a new wine barn on site in 2018. 

 

 

Wine Tourism 

 

What is regional wine tourism? The most widely accepted answer is ‘Visiting vineyards, wineries, festivals 

and demonstrations to taste wine and experience the attributes of a wine region.  Through this vineyards 

and wineries are able to promote themselves and their products to increase direct wine sales. 

This suggests that the wine is the only reason for visitors to an area and would only benefit the vineyards 

and wineries when in reality it comprises of a number of activities.  Visitors though Regional Wine Tourism 

will seek to explore the region as a whole where they can not only taste and buy wine, but will seek educa-

tion about how wine is made, grapes are grown, exploring the local environment that affects their region.      

They will immerse themselves in the attractions of the area, events, festivals, guided tours, landscape walks, 

heritage attractions, art and craft centres, restaurants, museums, overnight accommodation, all are just as  

essential to the visitors of a wine region. 

Study after study shows that the wine tourist is part of a category of experiential tourist, often directly linked 

to food tourism as aswell as agri-tourism, ecotourism and heritage tourism.  This is important because while 

tasting and buying wine may be high on a visitors agenda, they are alson looking to have a good time and to 

socialise with family and friends. 

A region which includes and area producing wine can benefit in many ways when wine becomes a part of 

destination image.  Wine tourism becomes part of the overall attraction, becoming part of the overall image 

of how the region is constructed in the minds of those who visit.  This in turn translates into a wide array of 

potential economic benefits to hospitality industries, tour & travel operators and increased income for local 

pubic authorities.  

Management of the regional brand/ image is fundamental, requiring clarity of vision and cooperation from 

all beneficiaries. Without the cooperation of local government, vineyard/wineries, pubs/restaurants, hotels/

B&B, existing tourist attractions, transport and tourist information centres, regional wine tourism will strug-

gle to succeed.  Financial support must be obtained, not only for brochures, website and signage but for 

event planning and regional branding promotion.  

 

 

Dale Symons 

Clayhill Vineyard, Latchingdon. 


